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Main Themes

o Measures we took to protect respondents

o Systems overview
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Basic Project Information

o Purpose: Collect data on user perceptions of the National Human 

Trafficking Hotline for the Administration for Children and Families, U.S. 

Department of Health and Human Services

• Goal: To get user feedback immediately after initial contact with hotline and two 

weeks later

- Survey 1 modes: Interactive Voice Response (IVR), web

- Survey 2 modes: Computer Assisted Telephone Interview (CATI), web

• Used Voxco Survey Software

• Rolling data collection lasting approximately 30 weeks

3



Survey 1 – Mode 
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Survey 1 – Two Categories for Those That Called the Hotline
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Provision of Survey 1 Links to Hotline
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Protecting Respondents
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Request for Survey 2 Participation Within Survey 1
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Invitation to Survey 2
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Respondent Safety – Contacting
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Respondent Safety: Contacting
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Respondent Safety – Entering Survey 2
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Respondent Safety – Incentive Distribution
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Respondent Safety – Incentive Distribution
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Respondent Safety – Deleting Browser History
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Respondent Safety – Survey 2 Phone Script
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Respondent Safety

o Movement of IVR data into RTI’s Enhanced Security Network
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Case Management System
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Stage = A step in data collection

Cases are initiated into an applicable 

stage, and then within that stage, applied 

a current status

Example:

Nonresponder 
• SMS Survey 2 Invite: Sent (Jan 1)

• SMS Survey 2 Reminder 1: Sent (Jan 3)

• SMS Survey 2 Reminder 2: Sent (Jan 5)

• Survey 2 Web: Not complete



Systems Preparation for Survey 2

o Taking in Survey 1 information

20



21



22



23



Systems Preparation for Survey 2

o Automated creation of import files for web or phone administration
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Systems Preparation for Survey 2

o Automated delivery of invitation, reminders, and incentive communication, 

via respondent preference of text or email
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Topline Results

o 906 Survey 1 completes

• 408 SMS

• 111 chat

• 387 IVR

o 531 opted into Survey 2

• 310 SMS

• 88 email

• 123 CATI

o 172 Survey 2 completes
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Thank you
Contact: Matt Bensen| email: mbensen@rti.org
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