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DatStat Background

• Trusted Survey Research Systems
• Online
• Offline

• Providing software and services  
• Enabling

• Surveys, assessments, interviews, diary studies
• Online interventions
• Participant/Patient scheduling, tracking, monitoring
• Data management and mining

• Who: 100+ customers, 1,000s of studies, > 1,000,000 surveys
• Survey details:

• N = 50 - 500,000
• Qs = 1 - 4,000+
• Dev time = 3 days – 3 months
• Complexity = skips, preloads, multi-media, tailored feedback 
• Emails = invites, reminders, thank yous
• Custom applications = participant mgmt, mapping, 



The Big Picture

• Background Research, Getting 
Organized

• Question Construction
• Survey Structure and Flow
• Response Rates: Invitations and 

Incentives



Overarching Goals

• What question(s) am I trying to 
answer?

• What conclusion(s) am I trying to 
draw?

• What action(s) do I want/need to 
take based on my data?

• What questions will flow naturally 
from certain results? 



Examples of Innovation

• Respondent Contact
• Login / Authentication
• Interactive Surveying
• Tailored Feedback
• Study Monitoring



Anonymous survey screen in separate survey with identifiers 
added to P list automatically timed survey invites
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