
1 



2 



3 



4 



5 



6 

As these headlines showTechnology is part of the problem—proliferation of 

surveys, autodialing, telemarketing, defensive technologies.  And we see 

increases both in refusals and non-contact rate. 
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Groes (????) gave us a well articulated survey error model but mostly we still 

defined quality in terms of response rates and sample quality 
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Deming and Juran brought the user into the definition.  Quote from Out of the 

Crisis, p.5 

Colm’s quote essentially makes the intended use relevant 
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The specific issue is the response rate as the primary measure of data quality 

Sometimes even 90% is not high enough 

–quote form groves p.665.  Relatinship between propensity to respond and 

measures of interest/key estimates. 
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Examples: 

Time stamps 

Item missing data, breakoffs, etc. 

Keystroke files, trace files, transaction logs 

Review of interviewer notes, problem reports 

Collected and analyzed as a source for survey improvement 

As originally conceived, a focus on non-sampling error 

 

Standard measures of survey quality (e.g., response or coverage rates) are 

inadequate—they don’t address content. 

 

   Quality = Producer + Client + 

Joint 
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